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Applying Structural Equation Model to Customer
Satisfaction- A Study of Janfusun Participants on Recreation
Expectation and Attractions
Chun-Shuo Hsu *, Shu-Ting Hsu **, Men-Tai Wu***

* Department of Tourism and Hospitality, TransWorld University
** Department of Center for General Education, TransWorld University

*** Department of Tourism and Hospitality, TransWorld University

Abstract

Truism industry is growing and the demands of recreation and leisure have been
taken seriously. Tourists have more expectations on the tourism attractions and
travel destinations. The purposes of the studywereto investigate the relationship
among tourist expectation and satisfaction, tourism attraction and customer
satisfactions, and main factors of expectation and attractions affect customer
satisfaction.  The participants of Janfusun Amusement Park were surveyed
withquestionnaires and data was analyzed by Statistics Package for Social
Sciences(SPSS) and LISREL. Structural Equation Model(SEM) was used to
verified the assumptions of this study. The results of the studywereas followings:
expectation and attractions will positively affect customer satisfaction significantly.
Attraction is mediator between attractions and customer satisfaction. The main factors
of expectation affect attractions and customer satisfactions from strong to weak are
promotion, relaxation, convenience, friendship, experience, and interests. The factors
of attractions influence customer satisfaction from major to minor are Vicky the
Viking, Janfusun Kiddy Land, and Sky Plaza. Over all, the main factors of customer
satisfaction are surrounding equipment, services, and facilities. The results can
provide practitioners of amusement parks for future plans.

[ Keywords) Expectation, Attraction, Customer Satisfaction, Structural Equation

Model (SEM)
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Discussion on the Relationship between Tourism Image,
Perceived Value and Behavior Intention of Tour to Taiwan
by Netizens from Mainland China Based on Herd Behavior
Theory
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Abstract

Taiwan is rich in tourism resources, cultural and food diversification. For
mainland china tourist, Taiwan has an important significance. However, in recent
years, the number of mainland china tourist coming to Taiwan has dropped sharply.
What has affected their willingness to visit Taiwan? This study uses the herd behavior
theory to explore the consumption behavior of netizens from mainland China when
they visiting Taiwan. Using the online questionnaire convenient sampling method, A
total of 404 valid questionnaires were retrieved and SPSS21 and LISREL852 were
used for statistical analysis. The research results show that: 1. Through factors
analysis, herd behavior can be divided into normative behavior and information
behavior. Tourism image can be divided into environmental friendliness, cultural
beauty, food and beverage. Perceived value can be divided into expectation value,
delicious food value, and value for money; 2. Cluster analysis based on normative
behavior and informational behavior for segmentation variables. It is found that high
herd behavior have high tourism image and high perceived values and high behavior
intentions; 3. Herd behaviors positively influence tourism images, tourism images
positively affect perceived values, behavior intentions, perceived values positively
influence behavior intentions, and tourism images play an mediator role between herd
behaviors and behavior intentions. Finally, this research can be taken for reference to
the strategic promotion of traveling to Taiwan in the future.

[ Keywords) Tour from Mainland China, Herd Behavior, Tourism Image, Perceived

Value, Behavior Intention
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HiE SR E RSN TR EE EE A - MEEE  WEEET AR ENEE - G ER
FIREE UL EEEGIRT

(2006) e HEERIETE RS Rt MEBERES - (HREEEEESR - ¥HH
FIEREIES 2 & - Wong et al. (2015)AfE(EHBAGES: - SME LI ER
(Keller, 1993) Ry BLRlE - A RMIEIE BERNESR » WEMN g FHES - i
FEAT BN AN S v] DUA S T (S a8 - B ~ 5 ~ s ~ £
REEINZY (Deng and Li, 2014; Deng, Li and Shen, 2015) - &{_5% (2016a) £
FERENESR - KEEMNGREZTWE - SREFRB O FEERENE
(AVE)IE#A 2 - e TEIA =22 - ft4h > Drengner, Gaus and Jahn (2008)
PSR TH B SRR R 28 S RN EIE B R
e S AR -

2.3 {54 (Emotion)

Holbrook and Hirschman (1982)5¢ Fs A BaHIIZ (e 15 45 B2 58 » [T 5 FEEMEROH
& o Bl T EANIERZ - G518 S EREE BE4E S E (Agapito, Mendes, and
Valle, 2013) - {E4& {45 R & SEAFFTS [S3 (ERGHITE RGINRS - RS n] sibkey
TLE © UG PTG R EbAS kRS S5y IS RUE]E (Dubé and Menon, 2000) - ik 7 #E
G BRI TR R G A Ty TRV A (Tung and Ritchie 2011) - i
EiE S SRR I A IE M2 BB AW EEBUTGE (Lee, Lee, Lee
and Babin, 2008) - [ft4h - BT R B A IHE B S s B IR BT o BIER
Bar R BRI ~ WEE ~ SRR ELUEGEESE (Gnoth, 1997 ; del Bosque and
San Martin, 2008 ; Yuksel, Yuksel and Bilim, 2010 ; Bigné, Andreu and Gnoth,
2005)

2.4 H1B(E{E (Perceived Value)

KIS BE SR M B 8 S P (5 0 BB 7 o VR S P Y B RGO Y
FUESHY— TR HARE (% » TREIDH BB TR B LR G A T B RGP A R A
[PE s PR 2 B A A2 B (E (Zeithaml,1988) - Dodds, Monroe and Grewal (1991)
TR AR EER NS EE A B 5 E ERII8E - B SR E [ EATES]
BRI » OHEE I E BRI 0 - BT (2015) AR R &2 k12 E (H o7 A
B 2o BRI IO S5 T I A T AT TPRET = Petrick (2002)F2 s RS2 (E HHY T &
AR e S EBa AIEE R ERny&EnrrE £ 2 8 NimEEEEEEE
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EiERR TR RS REEEENES - MEEE  REEE T AEEE - G TR
RPNEER &= E Ll
B - AR R TRV AR (B IAEE ) » I (HEAVEAE (B ) B RBHAE »
Wi S EAR SR AT HE T & - Petrick and Backman (2002)1Y & 28155 7R
HUR - BenAE EE R AR EEE -
2.5 ‘ﬁ;‘%&‘i (Satisfaction)

FE2BLEEIHTHEY - AEFIER S HIE Z S5 - Kolter (2003)Kf w1
E 75 Rl AP Rz i 8Os S AVRR RS - i B {18 AT T T B2 BB o T 2R B HH Y
PEREEAE IR - Fornell (1992) M &S i —UMEREE » BIDHERATPNE
BN EENT R SR W R R o] B R AR HG ELA - Baker and Crompton
(2000)=7. o fEE fe 15 2 B H A3t A Bhig P e A2 OB B VRV - BRIEFHVEE
Aalbs - BlEE sl S e O B BLE RHVIRRE - S EE (2014) fRHUmEERLE
T {50 Z A2 OO BRBLIF AR A - TTRITRER O ER B B ERGER B P Z RIRE = -
R RS R BERERE R TRIE - A2 SiwEE - s SEhim
B B RIEE HEERRE S MENEE  EERITAERNEZERZE -
2.6 f7&EE (Behavioral Intentions)

Ajzen (1991)58 RyfT My EEIATE [E BT E ST Ry AT » S
NHFE R ET BIVERE - BV ERTT R T REEEEHERTOHEEREHTR
FE v B A1 3 Pt 1] BE SR AU 2 75 Bh el T S = (Engel, Blackwell and Miniard,
1995) - FEBDCHR BFEIE - 1T R B ERER A AR S EERE - SR RS H Byt
MERSLA M A BYEEEE (Lam and Hsu, 2006) - Baker and Crompton (2000)3% /6] b 2

BHE -~ HEE N ERNEE =R BT MEE - GRS TRE
(& = PP DA ~ W EARRAE L ~ > EAERATE P LSt A\ S VOERE T T DA

& (Cronin, Brady and Hult, 2000) - Z={E3, ~ jE4ifE ~ #8558 (2010) TRNEHTRE
[ o7 R DU A - 73 Al Rt M A ~ EEF R - WBhiEE - ISR E S -
2.7 TR e M Y
2.7.1 ENERCEREAES ~ BNEES - FIEEE - WEE T R E B R

DL ey Rl » BREGE (2006) {ERsia THHBREERE T R 2 PR - Hit5E
SREUT GBI E S A B AR R ERER AR AR - =

C57 (2016a) HEFIFZF;AEIHEFEIHTE IR R ERr R RS
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B RS R LEN R R R W R R EI R E IS - FEEE R T REENRE - Gt
FIREE UL BRI
BUMELE - AMEBERZE  MEROHE BT - HHERIERETEEE D
HIFRAFE - WOK ~ RES - ROCHE (2006) HEDCHRKEEAVIHIT R RS A
BV S - RRBREEBDGEE - MIWE R IE R EEHE - Ali, Amin and
Cobanoglu (2016)¥%}% ik & 17 & FY A S U BG B & [ [ s B A B E T -
Manthiou, Lee, Tang and Chiang (2014) ¥} 2 Bl B8 & 8h i & 1Yy s A AU As B ey IE
F LR (BB SRR E EmsZE T - Jang and Ha (2015)8R51 S {b#G
BT Bi5 4  JEEE BT hEED RS RS E L g F s 254 -
MERE (2014) BRETIEF ARG - &ERBURAHIRR SRS A EE BT HEE
SHIEmEE - HABEEXTHEEAERZE - O (2004) $HE5EEE
Jelc B - BEREE - R R BTSRRI R TR R SRR EE R
EAEE LS  HEEFRREIwEEARE LTS - £F4 (2015) ¥
RS2 S e S B RE T BB » mEE g 8T - iaRIR
Gro BT - IRIB FICORR - AU LU N AR SE G

H1 @ EEMIREE LR EFGERRY FreEHEES -

H2 @ BEHFIREE R EE B RRE IER B85 -

H3 : FEEFIRGE LR EF B RRY R8RS E A -

H4 @ EHFIREE UL HEEEGRE IR 28T hEE -
2.7.2 EEEHEIEE S ~ FBE{E SowE YR

Mason and Paggiaro (2012)%f3= B EfiEII T R FIIHE T2 mEE
MR E G E T RHEE - Lee (2014)5aT HHENBEIRIES [REAVIB4E AR B %
HIRSET Ty SERBUREIE A B IERse 854 - M EmEE  mEERE
BB IT Ry R B ELEEEEE[E - Yang, Gu and Cen (2011) k& BB IEE AYIG
HIEBEEET AEE - SRFHREE R B8NEEE  MEEEERTETR
= [E - Bonnefoy-Claudet and Ghantous (2013)#&5 78515~ (RH1Aa 5 » 45 S a8 R A1
B ERHEEmE R - /888 - Drengner, Gaus and Jahn (2008) &S Eh{ THH
FHYIURREEREES SRR RS ER B AR EEHEER
RUL RS REVA E R - ARE RUCORR - ABHFEE2 I DU NI (RS
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EiERR TR RS REEEENES - MEEE  REEE T AEEE - G TR
RPNEER &= E Ll

H5 : BEHFIREE R EE B  Er R 2mE R -

H6 : FEE IR E LR HEFHIIEE G ERe 2R EEE -

H7 : FEEMIRGE LR HEFHIIEE G Ere 2B E
2.7.3 BB B R BB (E SO = YRR

FH2BUINESRIR TE R R - PREEMR - R (2006) SR mhRE 5
IRz e R B EE © TwE BB E (E L2 BT - RP= e
BFAZ T REII T B EUREE B R G IEms 8w E & (Wong et al., 2015 ;
(5% » 2016a) - Tu, Wang and Chang (2012)#%55] Starbucks ;40 Es R
GERBR P R EREEwmEE  mEE LR E LT - PRI E

ORI - /K i S i RS BRI ST R R (8 (B S i S 1 [ s Bl

ZHHEE (i, Lee and Lee, 2013) - Meng, Liang and Yang (2011) 1 ¥ 55 s flig;
ES - AEEE - REEETREE 2R BURERIE AR 8 (B
BE - AEEEAERZEREEE T AEE - MmEETEREZE T AEE -
R L ACRR - A et Ll N B SR RG

H8 : FEEfIRGE bR EFHEER EHEZEmEE -

HO : FEEFIRGE LR HF B ER E R EREEHA -

H10 : BEHFIRE = U LEEREEER B & T hEE -
2.7.4 HUEEE ~ Wi S BT Ry Y BH

Jang and Ha (2015) & S bRk al s &5 4% - MIE EEE T RERE - 5t
EFEEESULRRER E s BG4S - (54 E e BRI SEE B EE R ET
RyEIE - ¥ 1 E e RS TEEHFERAER A EEE R Em S ET
FKE (Akhoondnejad, 2016) - Chen and Chen (2010)4 5 B8 R G i 23 He b b/ B
T REERIREN: - R E AR S EE RS BT hERE - B
KISBE [ F s B m B S BT R B8 S [ IEsg B T AR E - fRIE B alSORt-
AT LA ISR RES

H11 : FEEHFIREE LR EFNEEEEREWEE

H12 : EEEFIRE = UL EE B EEHIE ST hEE -

H13 : EEHFIRE = UL ER R R8T HEE -
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B RE R LR B R B S B A 1S 4G - B E(E - MR T R RN A - SR TR
PIREE EENEHE R

fREE EAUFE Bk - ARFEAy SR AT R4l Tl 1 -

Hs

Y

Emotion Satisfaction

Festival
experience

Behavioral
intentions

Hy

1~ AWt FEHIRSE

2 P&

3.1 WIRBIREE

MHEISIHZ & - B sHEEREEE - 5% - BiEER - MRHEEH - mEE
FATREE - ASIHB SR EGEER - BRI NS LR HIFT
Ftit - SRBEIERRSRERS Lee, Fu and Chang (2015) Z /5% » ffL{"HRF A% SR 7T
RyiFsEVEReER N A BTSRRI - N AWISTR R Ra b st 2 1h4E - ELRE
FelF&E > 7 6 HEYH - IMNIREERRS: - A 5 (HEH - HEiEER I HE - 5
5 (Deng and Li, 2014)Hy &% » SEASCR(EREE AVE SUERRA 2 (=5
2016a) > BUAHTFEPRIERS R R AV E 520 (Wong et al., 2015) - 375 4 (&I -
MREEHRSFE T (2015) BT > A 6 - mEESHHEE (2014)
DIsgG s I mE e L > 35 78 - (T REERIBRAREM A - =T -
BhHERS ~ BRI E S T UE (REI -~ Ea0f - #8558 > 2010) > Jb5 4

%E o
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HiE SR E RSN TR EE EE A - MEEE  WEEET AR ENEE - G ER
FIREE UL EEEGIRT
32 MEHE

ENHERIR S b S R AR =Y it 2Ny B E WL | ke
SR o B EM AR IR AR R - B T Al B S BR A B S Eh A BT
s THVEEITTIS - W EEEERE - 158  IEESR - WEEE - WEE K
TREEEE Y - 375 32 (#f1H - R T EEEHE AT AHZEE R 2015
12 A5 MEGHRTRIESE - IEXREGHEEE e TREEMIREE » H5R
Fy 2016 FEEARISIIEE IR G = RIS - RITERMER =T -
BB 32 > FriBEsLL 16 B E (BT - 1% » 2014) » %
[ 480 {73 [E]U 462 {77 BIFRE T A 4 » IR 2R A XU & Ry 400 (7 -
3.3 Bl

AR FEE S S A RS T E T RS M R R oA - DS E R 2 (E R R
J& o SR ER N 2R B (i (BB 2 B BT AR R F ARSI A A iea T 54
BRSR R A O s B BN IR BRI A - ARWTSE 5 E PRSI AUAH RS TR IR SRR (% B
BB EIAE - JREHE RS AN ZE - O A Fe s A SR R Y B (A Ry
5 HUB S PR &/ P AGERE 2L (PLS-SEM) (Chin, 2010; Hair,
Ringle and Sarstedt, 2011) - [K|[t; » J5%E4E SmartPLS 3 » {E B AR ZEfE Ry 94 T
H o

>N

B - GRS w

4.1 BRI

AWTFEEEILEYT 462 {7 - HHEEAZR 158 RS S AR 1452
462 {yiEfTaET AT o SEREEEAT IR 1 - e ARy AR R i R A2 H
FAMHIE R 25 (75% ) > AHEfE (G 9% » MEBIRI MRS i B M - BESE LI R
RSEERS R EES > AEEELETBREREES - Fik bl 21-50 pRHTA LS
E28 > ZBF B LT (88%)  EeAKIFINZ1SERIAE (85%) -
SIREBAE 5 KU LB = EE 8 plie Sofh B 2 HAYE DAIRHEEFR(E R E(71% ) -
BOCHIER > (23%) > BERTZEL-
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B

B SETRE
7 1~ TR E (N=462)
b= =Rl EER (%) S8 =Wl EER (%)
ER 23% B 47%
(el
EHEEFE( 71% 5’y 53%
HHY
INFE 1% 20 DL 10%
S ey 5% 21~30 5% 24%
1% 6% 31~40 % 31%
F#e
2] 6% 41~50 5% 21%
R 3 7% 51~60 5 11%

47 1% 61 pEbl I 3%

5%k 80% Bl (&L 14%

[E % 2% =R 27%

HE
=G HURAH A 85% R 13%
i
R EEE 4% KEE 38%
A 9% WA (&) 8%
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B RE R LR B R B S B A 1S 4G - B E(E - MR T R RN A - SR TR
PIREE EENEHE R

S =l ELB (%) Sz $E A1 EERT (%)
BRI 8% B 15%
AT A 88% /N 10%
JiiZea
T TH] 1% TrHE 32%
Hopt 3% EEs B 1%
AH (ZElE ) 9% iSUEES 19%
bl
8% HAr 23%
(FEAEBETED)
JEE
il (PR E 6% {578 82%
b BE
I (ZEERE) 75% B3 R 18%
RE (EAEE) 1% 4R HigEE 29%
BE (PeE) 1% gl a=| 71%

4.2 ERJTIEEE]
4.2.1 HIEEAIE BB

AT GRS E R R i 2 G558 EFaEEEE L ET - t{E
PHEREHE (AVE)ERSEEEE (CR)E » BHEURUINE 2 - 3% 2 iy
Ao BRI J5FE#5 Hair, Hult, Ringle and Sarstedt (2014) - faiZ% 2 o] 235 kR 1/ DEE
G AR LB ZE 0.7 » Hgk t{H - AVE {EEL CR B R &EECAEA - It
Ah o I I EREHEAN N 3 - 3% 3 A& Fornell-Larcker BRI - #
AHH5E SEM JHI S AR (5 B A TR B4
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B R B R R B R R A

FIREE UL E FE G

FHITESE - MISEEE RS

% 2~ SRR E B

(20

1T Ry E By

18.06), 11(2), 51-87
-G mEE

TS Bz & tfE AVE CR
g7 SULERERRHARS1] 0.762 32509
B SUEFRAEE - PR AL SEE 0.639  14.862 0523 0813
B AR AR EA I 0.665  17.195
RS SUEESRENGEX 0.813  40.654
SN LRI RS B 0.822 33.922 0.673 0.925
SRR RE B 0.849  36.108
B SR RE PR 0.845  34.538
4 SNSUEEBREE SRR 0.809 32111
SR B RE i 0.797  31.426
SRR E RS 0.798  32.454
BRI E R 2 0.767 23974 0.555 0.862
i EECRBITEHEZ 0.775  20.506
i RS2 B HAT R 0.748  18.156
£ EVEEIMHBARE S ~ EEARFUERA 0.701  14.604
FAERRALS T B 0.732  23.316
YT ERIE RO RE W E 0.708  25.276
HWSIF RS B BIRERE 0720  23.152
W HREEHEUEN S ERERE 0.726  26.820
B WGBS REEREE 0.706  21.737  0.543 0.892
% AT N BIRSREE LSRR 0.795  38.005
B ER S REE DR 0.707  23.183
BES S - HIOSH2ESHEFDEE 0792 42423
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B RE R LR B R B S B A 1S 4G - B E(E - MR T R RN A - SR TR
PIREE EENEHE R

S Bz ! AVE CR

JE s 68 SRR RIS IR EVE A E{E  0.660  18.222
g oSBT SIEEIAEE 0798 40.246

B REEESEERETECIREEIAEE 0742 24294 D5ir 087
H RIS SRS S 0.709  23.600
B st s W RS & 0.719  26.792
BRSNS » JULRZEE2IIRYESE) 0781 34.784
7 BEEFTUERESREIE] 0.874  61.818

By WEERAREHMIREERREHE 0886  59.617 0761 0,928
B BRSBTS MERXEZE 0.882  55.000
FEE AR ERBELA R = 0.855  48.849

AR >0.7 >1.96 >05 >07

23~ @IS
S BI EM FE El PV SAT

ThER Bl 0.874*

B4 EM 0589  0.820*

fipSAuEs  FE 0.587 0.718  0.745*

gipEs  El 0.593 0.661 0.617  0.723*

MEE[l PV 0704 0.663 0.662 0.619  0.736*
WiEE SAT  0.609 0.623 0.602 0559  0.705  0.737*

*AVE 7R
4.2.2 SEREIET

PLS-SEM JEEHRIAYTENEEST - I M ERUAHRBEE IR - BN ATE
FER SV HIE A8 (R2)HL Stone-Geisser Q2 {H - HEHAT R 4 - 555h » BIB{ERE
R B EAREL ~ FLERIESETE (VIF) ~ t 2 (effect size B ) FHMAN MR
5. HF% 4 "5, - ATEESIARY Q2 HE A 0 RELEIE B SH A
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A B B LT B T G B R B (U 6 RVEMELE BT B B 8 — R TIREE
PIRIE B LB R G
2 s R2 717 0.479~0.555 » F BRI EL A & B PRI AR R - I/ ACHS A SRMR
(0.061) =0.08 (Hu and Bentler, 1999) - B& ~#55 ELEAI R EA RAFHEITC -

W EGENETE - BESEtERN pE (SHE) BEEEERNE
F AT G T 2EBLLE - R b — (A4S AR BRI SR = '
EF% (Sullivan and Feinn, 2012)- & T & SLFRIS T 2828 AWTS0RE t{EBIE (f2)
[EIlF 23 o BRZ TR MRS - f2 £ 0.02 > 0.15 0 0.35 73 flAF/ N ~ R RHY
BRI (Cohen, 1988) - ik 5 » AIEEEHER T HA BL H8 £y 12 {EES(EKHA 0.02
2k HERSTEFGMEECHERE o B3R 5 /Y t{E - BRGEEIRESH » A5
IR &R » PR RSB By TS 0.05 FEE /K8 » BUARITSCHY 13 (Y Bk
T o AR HA B H8 1Y 12 R/ » sRE 8RR - I BT I AR B -
54N ARG R B eSS R R 6 IS THIERER SWER
(IM—SA)HIRSAE R U ATE4E H8 BT EiEERS B —1T R EE , (EXP—SA)
AEETSBE AN B - HUE4E HA - AIE A G R A T E 2 -

D
POA

il

0.23]#*=*=
(4.48)

Safisfaction
(R'=0.546)

Emotion
(R*=0.516)

(825 ) Festival Q A
' image
o (R’=0.479) -
s *
- Y ﬁfé\“l:a@
= Z N e R
h = -
53 2, R
* o.b @"‘l &}.Q“ ®

Perceived
value
'bﬁ”# (R"=0.541) lnn,
02 16) 6.6,
' 5)

Behavioral
mtentions
(R*=0.555)

Festrval
experience

2 ~ ARBFFERRAC IR R B R BRI 5B (FEIIP s t 1)
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T4 FIEARBEETNA SRR
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T REEZE —

G

AR VELE S HITEGE (RY) TR (AE (Q7)

fiEEs 0.479 0.246

T 0.516 0.345

HIEEE 0.541 0.287

ih=Vi-e 0.546 0.289

T EE 0.555 0.420

H iR >0.25 >0
5~ BRIt B R e

(B& EELE EEEMARE VIF t f ToE
H, B EIRESES 0.205%** 2065 509 0081  &ir
H, B Es 4 0.718*** 1000 2519 1.065 [T
Hs  EiEESEs—AEE[  0.313*** 2323 576 0096  &ir
H,  HiEEs /7SR 0109 2113 212 0013  E4ET
Hs A =iy 0.231*** 2181 448 0.054  [KIL
He T 5 — B E 0.279%** 2452 464 0.069  Kir
H; B-EEs 0.449*** 2065 822 0.187  [KIL
He i)y i3 0.104* 1980 212 0012  RRIr
Ho EiBESSAUEEME  0.241%* 1919 441 0066  fRiL
Hio EiEES-{ThEE  0.190%** 1889 372 0043 iz
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B RE R LR B R B S B A 1S 4G - B E(E - MR T R RN A - SR TR
PIREE EENEHE R

/\
A

BRIEREL VIF t f? e

(EE EETE

Hal

Hi1, HEEBESmEE 0.487*** 1990 10.06 0.263 |'AYA
H, HEEE->TEEZER  0410** 2573 6.66  0.147 AV

His MEES{TRAEEE 0.148** 2.172 2.73 0.023 |'AYA

BoiEAE A >0.1 <5 >196 >0.02

* 1 p<.05 **:p<.01,***:p<.001.; TH4 §IELE (RFE6)
ffi ~ &

5.1 {RAI BRI RTAL

AHtFE iR VR R SRR I RN F R Sk (B akT -~ 3B5
)~ BiE -~ B BERTEERIESE - @R BB LT IEIEES  BIEEE
EREBGEREHFIRE(E - R E B R RS S BRI R ElE - B s R
o SHBEHPIREESUEREBRVES - HEER BRSNS etk
TE4ERIIHFY - 152 Ay A SR 5 G A B E B B R AR A E P DU B e
REHTT REE - AT S RBUREIE R & B BT BEE - ZAKH
B~ EERANREESFTNMERIHREE T AER (RE 2) > tfFe
TEE-REE-{TR ) 1R (Homer and Kahle, 1988) - 5541 - BRI ERZIEH T
SR BRA > RYVIFE S EBEEERAVERE - T r e S L2 2 2EE -

il
i

T

]
I

BEERENREENZE  BUBREENZERA - AREENGEETE
WEH ST REE - HSRENEEER - 540 SEEREWELNR

ERUREEA K - BARE B B E T RERE - BRI S » 5% - WEE - A
REEMTREEN R2 BAR 0.5 RIAEMCAESHR RSB EN

)

N
m:
o

AT S > EEE) 5B ST R & & L T Y RIAE PR
RS  SLRRRE LS B SR =4 - Zarantonello and Schmitt (2013)57 Ay BB mT 1L
s BN B LR RE L B R £ - INIIEE - BN T I B S A R U S BRI S

i

Y
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HiE SR E RSN TR EE EE A - MEEE  WEEET AR ENEE - G ER
FIREE UL EEEGIRT

A EREE G FIRG A - ZELL - BERPIRE BRI EHHIEAY a1
Ry mENDES)  WEIAR > DU Y R s (Ke = I5tHAYE R
REEE ) » M EHEFEAYmMAEREE (Suh and Yi, 2006 ; Kwun and Oh,
2007) -

SN AT G B B AR AR AR, BRI SRR R s Bl 2w B S AT R =
[ HL 1 E B IR A SR AR 5 1 T S EA s e E BLHIEE(E (2 (Um, Chon and Ro,
2006) - Nolan and Nolan (1992) ¥ A0t SURIAVER &R » 5 |15 BITEHY
SRS DS (B Fo 3 A RHEE Y ~ LR S 1 B Bl 1 Yy 520G R 2R e T S 2
B AR AR S = KM - W EE ARG S AR AIE R i e i il 5
(BB ~ 53 > 1989) o [NIE - SNSRI - g s - R TSR a e
PR S ZE [ Al BB S B BN B BN S =T » MU E PRI S [ 0] - L -
TAZRSFERT IR 5 » 125 R 5 R S e B P A B B B Y B A (B S P Rl A 1 B
BERUERR G =S HERVERES - pUESM T RVEDERS 77 i
EE R R AT Ry R B - AT E RS 45 SR B b IO s L Rt - =B
FESRBERBENIEE T - T iR - R RS- MR EE-mEE T AHEE
s BE R (RIS A DARRIL -

[FEIBCET ISR AN - A (2015) $FRET S BLR RS H 2t m e ik & AU B BE
pabaWEE - DE SO T ER 2 e SRR EmEE  WEE
s R o PR THETESSN B RBURHSE R - I et ilim A%
FEFRI R iR G B DR B e B 2 MVE B E - WEE KT R BB R E S
e HAE S (Chen and Tsai, 2007) - Prayag, Hosany, Muskat and del Chiappa
(017)iE—FEaTESE e N M BB & > ISR e 8
REROREE > HBEEEREEmE LT REE - B E AR R
HVES » ERA R AEI B S R A EEAC RS - Al 4 Prayag et al.
HIRREAT BB 8 R AR —3 7y (BILEE 2 _EEE7y) - HISFEMHERAS R - 59
—J718 » Chen and Chen (2013)F%5T G S ¥ EE AR B 2 VB (E ~ IwE S BT K ElE
s R HARAIARAL B8 2 1Y N PR oy - i FTRe 2 E (E & 7y K NAE (intrinsic)

BAME (extrinsic){B{E - &S RETI NS MEEERTT A EEA A E 2
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R HRERE ra R IR EERY - HE S B R8T hER - s
s fr e I FHIYMEEER - ALV AK HwE SR E T BER - A7
IR IR HREEUT - MBEEEEMEE RN HT R ERNERE » RN
A R R BAMEBER SN AEEE » S 2 0 — LI MERTE
WIHHURE B S - W= A B A RV E - P H MY =B EES
Bl (Apa R es £ P2 ) B FRG N 7 HATE R EA YT iRsC 2 am T AHE
REMNHS - FERETECRmEE Y EIMENE - BT AR5
57 o
5.2 HiEERNAR

A0 R B B ST B R P A B PPRTE - U R4S SRR
REEG EET BB RS HEEERg R 8mEE - B EERTEE
o Lin (2011) DA R iE e R REPRE T X FR S H 2t BhAG B i i 2 A B B e
{EELENE Dk A2 2 - S5 RN P S i B ' ~ BB iR
(B E BER E mE s A B TR A2 2 - DU R 2E BN EEI Y e 52 Rl
EEIEER - WL > Lin (01)Frf54i RELAHF A AT - B EEEEREE
TEENEEEN E B BB - S5— i - DIESERBIRARER - BB R R IEH
gal 2 N EFNVEC IR (B &R A BB EUESR) - Manthiou et al. (2014) %67 THH
AT 7R B AG SR IE MR B0 TR (vivid memory) - TECIEIE AR ES T AR lE -
AR EARFEAE R T & © IESh > Zhang, Fu, Cai and Lu (2014)& 18475 & 731
(meta-analysis)fi i H HYHE S BLUE I 2 [EAVR G » 45 R B HRE R R H IR
T R EEAEBEERLE - AT Lin Q1)K RIS EEER EFIERE
2T B E > tE1 Manthiou et al. 5z Zhang et al. 494556 —24 -

b EaiteTam nT Al - SEHHENE RS - IR RS R B E A AR AR R - 20E i
MES  fiEESR g B8R EB Y EEEAEEE (Tuetal 2012) - AN

SR REEERE e R E E BT HEE 2 - HETE

BRY R EREEIRERE - AEEERTAEE BN E S EErE
B (HFR 5) - RAKVEEE - MIRmEE » 48R0 L E YRR
-

I

9
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5.3 HEA M RN R EENAR

rhENE 7 BB (B (E A T B (R 2 Aaker (1991)F b 7 FUE oL R F B
{B1{E - Keller (2013)5% F anh & B Y H AYAEF I M B & 0 n i 25 - Chou (2009)
AR BRI TS SRR ARC R T B & IR A B AV (A - TS5 P E L
REBAIIHZE R BRI R ME e R T (] s LR A (SR P R (B (B
SRR RE 2 sl FI A BT REE: (Kim, Jin-Sun and Kim, 2008) - Faircloth, Capella and
Alford (2001)58 & Skl S B i R REFE 1E [l 5o B anhifE an - BEFR 8 BRE H2 R
E(E B RS /5888 (Karjaluoto, Jayawardhena, Leppéniemi and Pihlstrom,
2012) - [t4h - Khan and Fatma (2017) 28 35 in S (2 - A AT RT B 8 - &5 1
AR > R SRR 2 REIRARE - PIRRA0 N ¢ T kP S— anRE  — R
BEEWEE>mEE— T | - BRI GRS B i R 2 2 K
BEERRTESE > MAVEEESWERE « SEEESERRTE S - EHH
(HEARF G Homer and Kahle (1988) A2 Ay " E{E-REE-1T /R - sEEEE

(FIBEE) wEESEARE ORER - mEE) DEBirEmrhERE (8

) ©

3 8 4 A B A e o 2 (SERR) 1 2 R JE e P 2 YRR R - 50
mrhE 7 B (B AE - DRI BE 0 o LY R B U Eak » P A - MV (BB S
Py AR BT Ry B EAY o/ DR - KB E EA A TR A A R A TR
[E][E] 2 Ffrs
5.4 AT RRIRE

G o R R E DAERD B B R R B BB A Fe iR ALy o 8
8o EER R e 7774 (Baron and Kenny, 1986) it &ia e IiB (K - EA 1
HeEE(E (MacKinnon, Lockwood, Hoffman, West and Sheets, 2002 ; Zhao, Lynch
andChen, 2010 ; Hayes, 2013) - HB{Z#8lE&[E7E (bootstrap confidence interval)HI|
& H A Ry gt 1 B s T D (e e 7574 (Preacher and Hayes, 2008) - Jt:
EIE B EE A A —ei/ N JT7A (OLS)Y Gt B R FEIRE TR /U R B 2 95%(E
R > EEEEEEE 0 AN AR il (SR8 ) - PROCESS H]
TR PR HY E R B RENCR - 2 — T A /E SPSS Bl SAS IREE T E{ THY B ARHK
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fiG (Hayes, 2013) - [ fy PROCESS {2 78 F /> Y M SR B - s TR0 A 25 VB 2 8
BRSSP EE A - WiEeE B Ay 10,000 K 95%(SHE/KAE » DiimbREs
CHF R BIFAE - AHFEF I RRESE R - BHRAI TR 6 -

HiZe 6 AIE MK iR TREE ) (EXP—BNRYERESR - HGHIEH]

R RRERIAR EAE T B /KR - JETIRAE - PRIEEZAD - HoER 8 fRER
R EREEHE & o MR E SRR B AR (B E B B R T T E AT
RyRE 2 MR8 - B 6 A EFIEE " BR-REE ) (IM—>SARYER
&F 2 {5k Al EREIRERE K 3 K 6 LRI FRES I BE AN - (HH P/ RBUR AIARAE -
FEER SEM S3AfTHIAE SR - BB RN E SRR B (K > B
6~ FNRERRER

KR BRI BhiffiEft  SE* LLCI*  ULCI*
BRI EXP—BI 0.096 0056 -0.013  0.206
F'aﬁ%zy*jz% EXP—BI 0518 0050 0425 0616
[hEpaEgEd EXP—EM—IM—BI 0.058 0019 0026  0.101
F'Eﬁh%ﬁg{gg 2 EXP—EM—>PV—BI 0049 0020 0016  0.092

€ 3 EXP—EM—IM—SA—BI 0.008 0.004  0.002 0.020
B¢ 4 EXP—EM—IM—PV—BI 0.022 0.008 0.010 0.041

RHERE R 5 EXP—IM—BI 0.054 0.020 0.021  0.102
RS 6 EXP—IM—SA—BI 0.008  0.004 0.002  0.019
[EIRERS A 7 EXP—IM—PV—BI 0.020 0.008 0.008  0.041
RHEES 1R 8 EXP—PV—BI 0.085 0.025 0.043  0.143

Tl HE R IR L AR > *SE ¢ fF4E3 - LLCI @ (&R R » ULCI @ (SRl _EFR
TEXP ¢ #EES Bl : {7 EE C EM - 54 IM : GBS S PV HIUSEE  SA  EEE

5.5 EREIEEZMME (The Effect of Repeat Visits)

AIAFCREBUR U LENIER S0 3 KA (LR (88%) @ #)
RSNMEER 6% (3 1) BURZErE n i b BA SN ER - kD
S ) N B F R wEE - [BECOENRHE A E R E R
(Deng and Pierskalla, 2011) - {341 Jin et al. (2013) &SR W22 1Y B B S/ ES B 1
R (B EETIE IR BRI EE 5 W) 1% F 2 MW
LB EAT /R (HEE R IIT A EE RS2 20 E A2 E (E W E L F 2
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Chi (2012)FRET 92X BL BB 7 i 0 H Bt i8S 22l - S5 R BRI = ikt
ARG T Hn R S BT AR (5 o B (2GR A R Y
s B RN S (B ERCR A S F HIIHEURGSS - 52 > RPEE IS
LEREREZ2E (de Bruijn, Kremers, de Vet, de Nooijer, Mechelen and Brug, 2007)
wE ST AEENEEGREK - R T BT AH T MEE T RERE ) 2
EAAEA & FHET{ER (Suh and Yi, 2006 5 REZ#S ~ &RERJE > 2016) - AISRK:
)R B A S oy AR R (REL E o AR A E R T R E B2 - ¥
WK F W BRI s » WEE I EH B2 E > HEL de Bruijn et al.
(2007)HYIFE4E R —20 - EAD - WIS IRENERE - T HhEEFEZHE
{E{EAYEZEE (Petrick, 2004; Lee, Lee and Yoon, 2009) - [ it hFF4% < B i &2 {4 4]
RiEE BA BN W EREE - B EERTHE RS A EENER -
IEt S B [E] g 7, BT DA A S —BHAGFTIR HA ERE - RIfE B s 240 » REEFIR
JE B AR SATRNG Hm e IR R - ZEEBI=2E ERIRHIRGE: - thAcS R
SHNRWZEGEAR G ? AHFEAVEE R B R EEE S IS B A
Wan o 5L HRNTEREERE NS - FEEIHENRwe EANEEE (2
BRAVEX) » MIEHIMEEE - BISFAEIE UG e IR ZEEE KT —%
EiEEE M EAANE FHER WA ERA REERESFAEEEE L
(#{"5% > 2016b) -

AWt EE R eSS T AR E SR HEERES -

FEEAGE T AR EHE & WHFZE WA EE —EEE
B % © 5951 > WTFEtse 3R IB ERGs (affective commitment) £ i e B Bl i 5 655k
ZEEAFEEF ISR (Iglesias, Singh and Batista-Foguet, 2011) - JFh4&ER SR
HAGITER R L G - B b BEEREERMINGE RHSFTEDN
SR > ERALIEE BRI EEHRETE > MR B RE R P IS H AR R AR =
(SRS - NIt - B RGSRHEBIEE BB E BT A R R ERUR -
HEIGIERE R S (E AR - EEEEASBEERE G AR > &
IR A Y b AR AR FE B R =4 R E RS L FE B A A E SR S EhHY H Y 2
SHEE P LI RG Bt TH S H B 1Y i AR (Zarantonello and Schmitt, 2013) -
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AN (R RIS - N RS BRI BIH IR S 6% ("R 1) ELIwIENE
FRITHES > WREEN L - MoUEREEHEE R G B AT
RUNHIE EREmE ISR - EE EEEEERE  Na At Err
BB EEEAEEE - RIESRE(NR - B &85 Baae
BB EEBUNER - oo UL REE) R ERE N R R BN R B E A R
A G I e e AR EERYRE R -

5.6 ZHug{EEIR

S BIRER PRGBS bR B AR i HlER 91% R B A 1@ 2 51

(R 1) HEEAGEMERSEAVRE - gL 2ars e TRt g
HIFH L —  RIABEMIREEHHERA —E mfRI54E (brand awareness) -
TSR B S AR AR BB R ~ B~ S B E A S
B2 LLanf% U7 (Bhattacharya and Sen, 2003) - Lin (2011)%f A FRS1H ZE 5B
Feee B H1BE P S B 6 B B (E LN B S E ik A RS IR 2 2 - B> o
I RBR RV REBEAR - HRNEEEWNS - REEAE S HIHE T T
Ve EE MRS L BT 2R REEA & DUREIE AR = E6E - 2008 )
TR AIAE%s (BREESE - 2012) - MR PR EN R E (SN REEDLE
%) o RS bE) B DUE Mt & 4848 R AR - RE S it Eh B R+
AYER - M E4es = - bEE B BA TEM L AV - SRR
FYRIER LA R - DR ELRR A 1 R 22t B e AR = AN ] - Hoah S A T HY R 3 BB
BATAHERAVRE AR (BREEEE - 2012) - [F{I RS LRATEHEERYS 3 5 A0
B > B w5 - BE IR G B EH VAR EIR T HACE e
57 o
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6.1 &EamBEER

RERMER AN ERRHERE - ZEGEBEE - RAE R REIHHE ZE 7
SFETIE - AU ZR TR a B R 5 Sl ilEs 280 UbFng) -
KB RERE AR HENEESR > N8 mEE - MR EERET
FoiRlE > ARSI TS I 2 FRRH % - iR S - HREERR
AR ZE PR FH 7S R AR ] JE A e SR B B B Eh i B B A - RS > At
FeHET TR B R BN A B A H R =R LL N 2805 -

BB LR LG SRS AR R B B E R E A B S B E 5T
e HiyEnya e SO EERERE T AT SEERI G EE
HEESEHREE - AREEEETRER - N BIRER SRR R R
HIE (S E A R i B T o R B Ay oh o/ R B - P S B FR T EAYAY

& AW EHEE S E S EREEE BN REEEREE > 2R EFE
IR Es © BEAD > SUEFIEEHVIMEEESENE - SR RTmEEAEETE -
AT FE SR S B LIS I AR MR B EEDREE ST R R
B REE - AU SRR BA A AR > IR ARG B IS
SERYEEE - RS A SRR R B S B Y T 8 - A thBUR
oo HE RS > TR A BN B AR R A A = RS BRI T Iy > R AR EE A ISR
JEN - BRI S ERRR S BLR 5 B S U BRI EFEE HTT R - AU ER RIS
(eI IHEE A RIS BV - (SR b RITEHE A B R s -
B AR5 RERPIRE B a2 AR e R =ae T -
6.2 BT FERR

HRBERINS R AN EERA LE FEEES - At
FEHNEEERNEE - RARENEET N BEREFTAREBERARES
EN > BRETARRZIE - WA EEARE] - b - BB E
et > HEEETEZRENTA - MEFEE PRI -
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6.3 BEHE&

AWFEHIGE SR (R H DL N S BVE TR R - 0 SSAFRYENE RSB Bl 2 I
(BB (o A 2 S Bl B o R A i 2 B (B Y e (2 U7 0% - IR » T B E R
FRRE S [T AGEE IE MBS BR I 4 (il ~ 2% ) BUWEE - B 7Tk
B B R VVH LD R BRI - A RE A IR P S - KL TEEIAE
PREEE FIR G =S HmE E (R - 238 G - B%) B3
M- ZRFIBEEEWEEBT RERAEARNEE BT EALCERIEE
RSN o R TE N IR TR R T M B E E RSB ) o - B S AT
AR B YY) - B B EL I s B AR R S E T

BEHFIREE LR EEE ARG EN R U LAYHE L - NS A
B NERE - RRFEEIR BN ESSRENRE ] - SULRTEE)
MR R ARG T A SR - Y EEhRR DB - BUP R T BRI NUE o AL
RACEE ] A iR = (1755 (relationship marketing) & i) L3¢ BLE & &
AY-RHARA (% - M LANI5RECE SR B R PR HAR - DO DAE & 2 st B a2,
HHEE » BT BGET AT RE RO A G 2 SRV EIRG - (A e L R RS B R R
gy LRI HRR (ron B R (R EE - 55— 718 » &5 B U EsR e EEHE =
BN DR R 8 W05 [ AFTIR R - RIA LSS BB EEHNE S
Rt g AR EE -
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MSOE - RES - BICHE (2009) - BOEIRAHIIREE 2 M EEReinTsE - RRERE
REERERYR > 67 > 47-78 -

FEM (2015) - B EAREERENEE - T3S It TR 228 — LUKH
A5 2R Ryfol] » ASCET L ErE8eR » 3(4) » 1-32 -

EECEE (2008) o HBFEMEELTZEINIES - DlO DS HES B - 28 NEE
T > 6 (1) > 31-76 -

I ~ fEanfE ~ TR (2010) - WRRFES - BT HEERI (G Z5E
— DUtz tle Fy (o o ORTETAEBHRAT » 9(7) - 47-59 -
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AR 2014 )- RTETRBIES MR (BB BE1T R B B BB FE CR R 2 B 5w 50 -
BT BB » ERRG -

PREE(E ~ 2E 40 (2006) > mhESe ~ FIEEE - BE wE S EEEE T 2 it
Fe-LURITHES NERS B LS il R0 - TS ST - 6(2), 63-71 ¢
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How Festival Experience and Event Image Affect
Tourists’ Emotion, Perceived Value, Satisfaction and
Behavioral Intentions: The Case of The Cultural Festival at
Luremen Matzu Temple, Tainan
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* Assistant Professor, Department of Leisure Management, Taiwan Shoufu
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Abstract

This study aims to investigate, in religious settings, how tourists’ event
experience and event image affect perceived value, satisfaction and behavioral
intentions. A survey was conducted during the Chinese New Year holidays in 2016 to
the tourists attending a cultural event held at a famous Matzu temple in Lureman,
Tainan. A self-administered questionnaire was disseminated on site and a total of 400
useable questionnaires was collected. A structural equation model was developed to
examine the relationships among the constructs using SmartPLS 3.0. Results of this
study reveal that event experience positively affects event image, perceived value,
satisfaction and behavioral intentions. Event image was found to exert a direct
positive effect on perceived value and behavioral intentions. Results of this study
support that both event image and perceived value serve as mediating variables
between event experience and behavioral intentions. Finally, it was suggested that
additional mascots, souvenirs, experiential activities and services which may increase
perceived value for tourists may be provided.

[ Keywords) Experience, Emotion, Event Image, Perceived Value, Behavioral

Intentions
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%/ DR E By T RN IR T - A G E DU B s R i R A
WRAEE T T A ~ RIS ~ 20~29 3% ~ KRB ERE - 24 - HILALE
20,001~30,000 7t ~ EFERALHENIIRIS > IRFEREZ A BT - ERHT
BRI REE T PR ARGRLCHE 2SR g hGEEET2
NUEEFIHV RS - ARSI EES) 2 R T REE ~ T - KEAIE

EERE EREEE SRR EGRE S HENRIEE L E S — R
AT T ORIV UREE T RSB AR  sHE R T R A E AR

MR - MLZ - BRI E SRR 1R
B 17 R B R R S IR B S E T 2
E-mail : sylin5016@ncnu.edu.tw
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FEEERBREHEEE T T R E AR R R R EACCEERR
EHRE - BESUE - AR RE BEERCCEERAEE  EEEE
L2 SRS THE SEHE ) EEEERHH RS EREE -
AHE BT R R R Y HA R - PSR A E oA R R R ) BB 2 2% -
B FHEE R SR HE BT BRI 23R AR - i W R E) s E g &
WEHITRER - FHERY - B2 IIHERKS -

[BAsEF] (CoBE - LEhe) - EERE - EE - RIREEOT - 1T REE
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

HEFZ AIMNE @ L oBER RENIRIEC S > WEEEE T ] DU iR
HiYZ — - &L EE G AL SE - &8 8k 3830F commemorative stamps,
commemorative seals, souvenir stamps, commemorative postmark Z£z% » FH
HLREENHE  BERBZES HEM T ERE - RO EEEE - AHE
FrtEEsC R EE - HAET 2 BOEREL - MYeE - EIhsORERSS .05t 5

e B EE A E HD BRE RR MR E A8 B SRR ET S B
FrFaeatavsc SBE AIE B IR G BUEEHE(FA (552> 2004; Mantell,
2012 5 ZZ5EAL » 2016) - SIE AL SRR EE AT K 2001 K T MRS BUEDL /5
R TE0 88— 310 MiE AT, BRI > SEIEAE A 319 4i5E - B
e BEREEIE ) o R TR ) EEERR (BT 0 2009 5 ke

& 319 4F > 2012 ; w=LEaE ~ S AE 0 2012) - (1R E 319 FEENI2 A EL
WO WU T R R S —TH e REE) > S EREN B B s
BEDCIRE A - EE) > EEHELL > GFEAEE - FeRESESEHEE
o BEEE T EESBRERL M) EHNE - BT SEENER

P ARSI EES - RS AR A S

EFIED) (stamp rally) ]OnJHE HERCES) - SRESD) - SEERS
OB E W R A DU A @ i B R B A% A S S Y SRR B
HORENRETHY A > R ATRE E2 MR 28 - BEE S HE T EEE
"stamp rally , AIEEREHA T A9 7 Z ) — ) —5 > RHAEF BIE
BohE) > BRI EREERIES > ESHEE > AR EEEE
A DS EBEE - MUESIREES 208 S 2 —HIEEEE XS NmER
&adn (Mantell, 2012) - 1 HEVEAREEN4S RIZ aFat & uel - R/ D &
FEGRERENZ2I > BEREZT A EEREE (commemorative
stamp collectors) - it 25 FI| F &g+ BF o0 R ERTHEHBIE - 458
B SR i o REREFI R E I E Y - NMB IRk B R RS B Y EE
oW AT EEENREME - EIaIR00 - dRoRAVEERE - B RE S
B SEEMVEIE (GE#EEYE - 2010) -

EI
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R BRI ERE BN E AR - SHEBT AR — DUBE A B T Ry

(] T 07 L B8 SRR » R 2o A 40 2 i i B TR 207 B 1 T IR A FR 1 40 B
—IH (R - 2555 % - A - 2016 5 SRAEE ~ =57 ~ BRES » 2004)
DA RBLSEEM AR TE - MAREENMERZ FEREREE
et - OAERBEBRIDEEGE S (F5EE - mEBE > 2012 FHE - gt
I - 2007) » ZE5EAD (2016) WY& B EMSE - X IRIEMPIEEN » ZIE5]
SR ENE o R FE LI EE — KRR E O AR A A EE S E R
LEEFNEMRREE - 5HE - BRWEE - BREZHETT HE R EFRA
FEHHY -

R\~ SRkERES

— - CBE

Fi B 522008 )38 Rydl B E R 2 A U BDCEER SOV AC
EEA T BEREEE ) VEY) > BN E AR PR SEEEE 1931 FHiER
1 HARE B LA EH L - i RE B AIEE R R KRB RN AN E -
CRBENNESIER R E SRyl SR REEEE MK (HADT » 2010) © FR—fcEER
Gh 0 SHECSERL - EEEER - ESREE - o B TERIAEM - TEE R E
K& HT HHEH AR E B B R - BEEER A OB EREE R (PEERE
EEREENYE » 2017 ) ©

R REEA (1999) A (BT H S0 BRI BE R [0 X 54a iR
RAEWIEEBIEL AR R HAVEUR S - SIS R A1THHINRE - O BERIT
FYHZ - Suzuki et al. (2002) SEEILEEAFRENE CEDER) AEZERIEH
Rtk - SR E R FIREUEYIER 2 DIEDE - 2RI AT - ARIREEAE
Rtk E 2R - WRE(REED - AV ETI R E AN R E 2 ey TE
A2 R e S SR F B ENAE RAYRR A - BOWEEN SER BV - REZARE
b= ~ feARREMNF RKAVEEZ G ARIRERS - SEZEE A (2004) PRET
T LIB 2 A B 2 HY A i B R L S B A 2 (e Hh BB - SRR

1.2%HY 5% & S0 QRE - FH0E - geiTiE (2007) ERanEEE] HAIHRE -

ME G R st 2 PR T B B R Y B 5% BB B EN R B B R BE ==
SUEAHRE I ER A4l S B E TUIHThAE BAE B T B - Susfie ] R 22 ] SOgk R

=t
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R BRI ERE BN E AR - SHEBT AR — DUBE A B T Ry
F MU (B E - i R i B A - R ARG <~ —  JEE ~ 50
E¥e (2008) AR AR ALHYAE ~ THRE ~ TR T 088 > SO BV EEDIRE L2
BAELCOMENSR TR - P BN AR R - = 5EEE - S
(2012 ) DAFF5RER S A B BBz T 3w 7oA 319 AR A EENAY IR = &%
ST T INEE | EE AR EENM TP RN E G E RO ENES - BT
B RS A S A GEIRIEC B » PR ERGT A EZMr - Bk
SRR RSO R - SRR H B E A S G Rl & EE) E G AR
PR AR e S BN EN SR - BIAEBRTT S LERY AR E S - SRimBE ] SefAsC
im0 HEREEBNEE AR BB AT T FRE - BRI B TS EEYEN S (R
FHE - 2011) - ZE5EAR (2016 ) AV4C e ENETT - RIS IRIE FYI8E N4C o Bl E B
B LT Ry

» TREEAC S B R B

i B Al S nn B B R B A R YU R B S 1Ty » F B RN & 1
g - I RS AV EENE - 1T RFIRR AN 7T 227 - Wilkins
(2011) ~ Swanson and Timothy (2012)58 A&fEE L@ BRI T EEIVGCS ~ 2
Ay ~ Rk fE g - Wong and Wan (2013) IR e s SR BT F AR EE R
R R IR TAZ AN A - B IS E s R > SASEE - BB 401 (2008 ) B Wilkins
(2011) B 45 i & fmdr U B B R B0 40 &m

Formanek (1994)bH 52U 5 ~ Fiiet 23 RY) an Ay B KB FEHIAE SR - 385 el
P ATEEE | R BT - R RIEEEIE - AR - & E - e SH
Tt S5 O FEREOK - Pearce (1992) B B4l g gk ~ (A1 ~ Jm e AR E ~ (B AT
BRI S PR R - SAORTE ~ BB (2008 ) HE—I SR AT S i E B R A
RySE32 (A ~ (1325 8 - R FRERE -
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FRIEERHHEREHHEGRRA - SHEB TR R — DU R Bl
= -~ EERBREESE (IPA)

BEERIIEES5MTE (Important Performance Analysis, IPA)Z—fdEk 7 mE
AR BRI THY T A o A Martilla 81 James Jfr 1977 SE4EH T IPA i > i
HEEH S B E M BRI MR PR R AR b R SR
PEAEREAR T A BR O B TR UE ~ MseAE MR - B8 AR Z i E A
AeHssE ~ B~ Bkl DAREE SRHHEATGTE & (Wong, Hideki, and George,
2011 : Azzopardi and Nash, 2012) - Chu and Choi (2000)¥; IPA 43 U BR e 1 -
FIHEBN ARSI M - SR G - 2 - FESEE ) R S THE M
R RRIARE W TR E T8 - 3 ~ BRI ffeaily - RIFFEE Ryl -
BBV E R ERIAR ) B - RSBV AR L o 4 > DI RE
PR RS > TEE ST HPUZRIR < £F IPA & - (EHES BEVEEFEE R
srbekhE HRe B HIET) > SRR EEAREM 55 | IR - ForEE R AR
RHRE CHEE) &5 BEHSIRIEEZESEIRE (Keep up the good
work) © 55 Il R : ToREERERMERERE S » EELRIRAREN At
AR (Possible overkill) « 25 11 SR @ FoREE AR A BRI AT {8 > AR
FRATYBEESIEFPR(E (Low priority) - 55 IV B[R © B ERE KL & (HRIE
FEAR - AR SRIRRYEME R A ENGRIGEHYERE (Concentrate here)  (FAL:
= 2005) -

HRY IPA (ERIER] > AT ER I E A &GN AT 2Tz -2k
P ORHEE) ~ R inE ~ 85805 - OREERHIE T E (Martilla and James 1977
AP > 2009) - EFEATERER] IPA SpffikinE ~ R > (EREEEHE
2275 o il > pht= (2005) FEFIARSS G E AR - PRITEIL T I8 B
BHOLEREEIRN - # HE EBERBR A M A E IS i R E o e
AR M 5 O R S B B0 T T s o B R SR A Tl o 5P I o~ S
577 (2007) LLIPA K SWOT i 2 ¥ 5a 2 il PR B i S Eh e i B 1
[~ HERE TR SERKE R (R o AL EIER RIS 2 E R -

RIS ~ BsRoC (2010) BZE A R EERS S AN W Z[E Y
R SETRAECETERT - B A B P I R ek s SOBB e s » ErE TR
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FESEERE R EEIEARE - SFEET AR — DU IR Ryl
1 WA ARG B B AN JOTHEA - FELL IPA it THRBERAR ) T IR AL E S AESE
AIRSEREE) - IR IIZIREERENE R - EEEERRGE - e EEy
WEERIEE o 580 #REUE ~ 75 (2012) SRE SRR N T Akl
KRR S R - EiERem B AN S - e EIH R
R ERE » B XPL T VB S AR ARV EE S ) %R oK © 48 IPA 317i%
VB IS A ARV EE A " VKIS BERGER E VERE R R
Ry IR B BEAIEE T A RROR F YRS - AR ~ PRI iR ~ BRZISE (2015)

8 IPA 3 Hf7 - SEFREESES BRI SLAG T SeR R, M =TH@ M B A
TRHH » R EZNGROCZHVERIE H o M oA 78 0 e g e 2 6 e st P e sl e 75
e EAVEASE ~ R~ KRR AR R DAECE E -
g~ fTREE

Boulding (1993) LA R HH SIS SRR EHEE RS RIS T1T & m - Zeithaml et
al. (1996) AR B i B s BUMBE BT KRl RIREE GG EMET R -
BB —ROMEAT Ry RRIRENSE N GEONETT R— AL - U
P RIEIRE & - BELIE B AR O G EESHEE A - a2 HMIMERER
s B SRR [BIA R, - B Ry B PR B e Y A A i 2 R AR AAT BB
[E (Bigné et al., 2001) ; Ryan (2002)L/ 5 Williams and Vaske (2003) 158 Fy i 2 7Y
JRIEAT Ko vl 73 RS pil~ (e S ~ DL AR B I = (EPS B a2 2l RiivReR -
TERGHAGER  SERAT R R AT R e 2 h & AR SR mReME
R ARG ke e 4G Hofth Ay = EE (Lam and Hsu, 2006 ; Chen and Tsai,
2007) - s 2 W ST Z T Ry R T R i R R HE Y& 4 0 (Chen and
Tsai, 2007 ; G445 A » 2010 ; Zabkar et al., 2010) » BESHET ~ {A/H 2 (2005) #%
B I HYRIEEIN « felRinE R EET AR - SRR AR BT Ry
BEEER S EEEAER MR A BRI R AR A BN R A -

PIEREE A (2008) fERILEFADEYIEERIRB M E  wE S L E R T R

B RS RIAR S B ] DATE [l s B 2 B R P B T Ry R ) i S S T Ry T
SN 7
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

&~ WRITA

—  BesR R
ATFEiRET S EIH 2 B (4 > TREWTFEARE 200 1 AR

G- b e E MR

H3
&% 7 %A > iTHEG
H2
4 H4

3 R O

1~ WEFEAdH

TR ABFEHYBTTE H AR RT LA BT |
H1 @ ARSI E SRR SN B RS =
H2 @ ARSI SRR HE RS 2R
H3 : ARG HERERHNT RERAREER
H4 i R R By R B S T Ry R R A B TH R

» DRFERhREERS E

B b B AR SRS KB R 200 2012 REEE IR EENN 5 H 27 HE
6 H 24 K2 - SRR SOSENA R R SRS E T2 20 (R Hmh e
BUE > Hrp 6 (B REEE (O IRIR (RIEES - 16 (EE RN E (AR © BT FTER
ILEES (Purposive Sampling) - BAZsN 2012 EEAR B InP SRR R EIHYEE > HAL
A S BRI s E g & B GEHEE SR > REE MR EE 2SN -
A 0 ~ JEE R O R G HEATRS - (NS 3 kB AR an ookl - I &
EE A M TR R -
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NEEEGFFE EE SR E G « SHEET R R — DI I Ry
=~ otk

I 518 (7RG » MIERAES S 82 (712155 436 (ARG » ARalUL
Rl 84.17% - A usTiEs SPSS17.0 for Windows 1 3ZfRETT 0T » o502
BUFERE AR - R oM~ tig e ~ IPA~ BEIAF-8 2 8001 (one-way ANOVA) -
THER T -

B - ERERR

— ~ WEERERIIT

M AR A RN AZ B DL R 8% (55.04%) 5 A4 LA 20~29 5%
AR EZ (36.24%) 5 ZUETRE ALK SRR B S (63.99%) 5 ARAEHF 2 HL
% (59.86%) ; MESELL T B4 Chfilis (23.62%) 0 T T HI (23.17%) 5 H
W AL 20001~ 30000 TTA A E LA (25%); &M LARALLEBIER % (44.95%);
JREEAIE "R ELBlE s (56.19%) » 415k 1 - IR BT R St TR © 240 fir
(55.04%) i 7 S5 A AL 2B EE » 315 fir (72.22%) 45 s 2 0 S 8E 25 ) -
231 fir (52.98%)ir % & BN EEERE M S NIES) » W13 2 - IR SINEETEERHY
TRERBRFEEEER - HEEFHETREDWE > 413% 3 -
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

*® 1 EELEEER

HEH M xE BEooth®)  EH Pk ! TE BHorbb(%)
i==! 196 44.96 LN\ 45 10.32
el
4 240 55.04 LR 0 0.00
10~19 45 10.32 T 101 23.17
20~29 158 36.24 PIES 39 8.94
30~39 130 29.82 AR F%s 75 17.20
S ME
40~49 59 13.53 B8 103 23.62
50~59 36 8.26 R 38 8.72
60 pELL 8 1.83 EIRAS 6 1.38
Eilz=iYaN 23 5.28 4 10 2.29
2B 5% 90 20.64 A 19 4.36
EE KERER 279 63.99 FHEL A 93 21.33
W2 AT LA 42 9.63 20000 STLA T 91 20.87
FAE 261 59.86 | 1,4 20001~30000 109 25.00
P Ei5H
[y 173 39.68 | iz A 30001~ 40000 62 14.22
A 196 44.95 40001 ~50000 44 10.09
1B 53 12.16 50001 L F 28 6.42
HRER 139 31.88 BwE— A 38 8.72
& {E
FAED 42 9.63 FA 245 56.19
bsil
HED 1 0.23 | Jiftfk E1= 27 6.19
=N 3 0.69 AR/ ~ 625 117 26.83
1 [68] 2 0.46 TRITEEE 7 1.61
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

HE SR REL BHth (%)
H 240 55.04
EE B olE
L R BB EWEL SEE s 196 1495
e 315 72.22
B BB S e E ) =
D 121 27.78
s = 231 52.98
BT B T WEEEE M S I — /S8 ek T
D 205 47.02
F 2 BEEITRER
HE SEEL AR
GRS IATES) 4.19 0.719
e R AT 2 20 4.08 0.692
e tR it E R4 F T 3.58 0.788
R e AT REIAE RN E 3.84 0.814
TR AR G SN E A I 5 B ST TES) 3.94 0.806
JAN G AR NS4 FA 4.11 0.657

= R HEREENECEEENE

FEEGRE T H PR s A TR R LB Z B ARG
BEEESEIE AR E MRS S IR ER SR R - A BB
EOEBI2EIEE T - SR T BRI S 1)) ) o SRR E R A S
RIE R GRS - I E O - O AL I AR R AR
B~ SRBEAIRG ] o 1 T ASRBERIME T ATUEEI SRR T RS
IR SR ) B > A RIEFEA > WE 4 -

FERHE T » HIBmEIRTIER " CeBEEE R E R E T A
EREHSEEE N - SR T EEEREEIEARE S T AR
JEEEISREREL ) ~ T R EMBIYSBUEE) o R SR REIRENAE 2 IR E it
FIRERMIES) ~ T8~ ASURES > WERS AL - P8 ERYE T EEEH R
AR R B 7 | IB BTSN A PER (" ATCSEEERA 2 4
BEEN RHRAIAC 0

EEH

JrEFF
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

%3 HEHEEEENEGRELS  SHEON

- EERTN IS aHE
g RAEE B PR BEEE Hr
GORBE 3.55 0902 16 394  0.755 6
2 L ETEB U AC 2 3.51 0.908 17 3.59 0.821 17
3R EEEN B 7 BB IR 3.34 0925 20 335 0921 20
A B EE R E A ERRE 4.01 0.839 1 4.21 0.727 1
S.4LEVENIME 3.33 0876 21 371 0.715 15
6. T RS 3.68 0.809 11 3.80  0.668 8
7 B BEIE S [ 3.86 0759 5 3.93  0.687 7
8. ELAth itk SRR AT SR AU SR 3.64 0810 14 381  0.741 12
ORI EEN TR A 3.38 0.823 19 358  0.755 18
10. G2 FEHh BARY AR ke 155 3.66 0.750 12 3.81 0.768 12
11 2 B B B B 3.70 0720 9 382 0725 11
12 2 HYBLHY S EE) 3.78 0717 7 3.95  0.698 5
13 Y BLTF2 8 S E) 3.50 0.808 18 368  0.801 16
14 G = E Bl R A 12 B e AR 5 3.74 0.903 8 380 0852 13
15. 77 ML B EIE i & 1 R S b 3.93 0.756 2 404  0.726 3
165 R EHG & HE - BE R 3.91 0.788 3 400  0.703 4
1735 i G B I (N1, 3.79 0825 6 3.88  0.772 9
18. & B EE S EH S E R S - 55 3.90 0771 4 405  0.694 2
19.:5 B e EERE A LR (& 3.34 0860 20 357 0823 19
20. /5 R e EE B ER A TAE R ST 3.55 0.871 16 3.74  0.807 14
21 BB B B AP0 3.65 0.877 13 389  0.809 8
22 BT EE RIS - (S OMEE  3.74 0821 8 393  0.750 7
23 FEFE W R EAE LT 3.61 0972 15 3.83  0.858 10
24 B B R B R B S R R R R 3.69 0.968 10  4.00  0.825 4

A 3.657917 3.833333
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R BRI ERE BN E AR - SHEBT AR — DUBE A B T Ry
= WNEIh

AT EE AR TR > Sl KMO (Kaiser-Meyer-Olkin) g St A & 1%
AL Bartlett B 1455 (p<0.05) » KMO (4% 0.841 » Bl k& -
EOMRERINRNZE - ohlastaly T O0EEMR , (BUH 1-8) ~ TEEREGT
MHEE, (B 9~14) ~ T2fnirm —WERE, (EHE 15-18) - " 2H04rm —
08 (GEIA19-24) - (EREOHTisfIf T - SEfARREE K 87.36% - VU Z= I
HUEFEHEE 0.77 DAL - SRS £ 0.917 -

ERESHEETARUE » Jell KMO felate A E 1 - LA Bartlett BRI 5
(p<0.05) » KMO {45 £y 0.845 - BURHii B UIMER: - AR SRS FEIUAZE » 7
lentaky T ACRBEREAERE 0 GEIH 1-8) ~ TEERGETHERE , (B5H9~14) ~ T2
IsFER — e RE, (BUH 15-18) ~ "SR — 508, (I 19-24) -
(SRESHT IR TE - YAfRFEE B 86.40% - DUNEREHAVSEEE 078 DLE > &
RAMSE Ry 0.917 -

Y ~ SEERE IR T IREE

HEETEE SEAA P ERAERELCHE  ERY 2 hEsE)

"EEG R TWEBEMS I E—EEEGRE 38 AR ERSEEEE A
T Wl Ry P BRI 2 T 2 B TR EEREREE > B
HHEP—ER TH -2 & TREEERE > 3 EESEE N T IEEREIREE, -
GRS Z R R E R EREE (37.39%) ~ TEEEREE (23.62%)  EEE
EIREE (20.87%) ~ JREEEREE (18.12%) - &K&aTi& - SEEREESL 357 fiL > &
fS 81.88% @ JREEIFREA 79 A - E{HEHE 18.12% - BURFFHIE L EALE
WAL QBN - SRR EFIB AL T35 - HUCEERE D n] g R e i dhig
(%£5)-

(—) EEERFEIFETEEE IPA 1T

ERVUBREYEE — REZE o ITE - @ 2~E 5 - ZEFEEEE IPA 4T
&Y HRIE A FHE - RS ER I SR S E AR S B E A P 2= 5 -

ot
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ST 5T
A EEEFRE S R RS EREE

* 5 EEREEH
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PE BT Ry B A — DARE AR B U5 Ry 1]

B HUA Y IV - R D)
LR B AR SR (B)
HREERE ) mrvsieTEe) () -
163 163 37.39
(B EEHE) AR T RS I — s
R ()
LV R SEEEL AR (B)
55
2 EBEMSIEEE ()
LV S SEEEL AR (B)
e B R e o e .
3EE G R T R S I — S 103 2360
(fF2fEEE) sk ()
2 BEMSIEEER () -
JEBGE T EREMAINE T8 4l
i (2
LS BEEREL S () 15
KEERSFE s nsusinesEs) (2) 56
91 20.87
(E1EEE) 3emgsnTREREHe L —EH .
R (&)
A B2y 2 (34 .
gy L PHRSHIELRCRRE CEH)
AEYSIESE (5)  REELT 79 79 18.12

W SR B E M 2 IR — hEhERE (&)
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

1L ES TR
[ 4
44 B I A 024 ¢
42 L R *14 23
:? 4 1 1 '—v‘ﬁ 1 k?’g 1
218 7%y
L g o 20014 [
_ 0159 134 5%
FI# 36 -
=2 Q7147 *3 C D
3.97147 34
34 3.6 3.8 4 42 44
TR H$=3.867183

2~ HEREERHHEESEH E R E R EZ T

A SR R LOBEE - 40 SEERZEA G - 6. £5EIR
AVEERSEERT ~ TAEEEMRGAYIR S [ V] - 8. HA IR I S B AT S BRI EE - 155185
GBI E IR A S - 16 BB EEEEIE R - BEA - 18 A HER
TEEN S R B < 2L ARSI AT - 2208 MRS EN (RIH]
EZ ~ (RS R - 23 SEEEEN I WHEBEAIEAT - 24 BB EESHES
IR ©

B R 1 HE—TER 12 EaiBiny 2 BlET) -

C IR EfE 2. £ 558 RIRIVAC & 3 BT EE) SRRV e B R 5
SACSBUEMME ~ 9 AZUSEIEE AN - 10 £ T BT ARERARTES - 11 S B
FYBSESEE) « 13 B 5N BT R EH) - 14 5B BE R AR B RS © 17,585
EEBIMIE R NIz ~ 19 B E R AFRR (4 - 20 8B SRR AT LISk
FITAEEES] -

D 4R« fi

A ZIRDL TASEEMR , (EE 14567, 23 4) T SFRE — ¥
B ) GBI 1516~ 18) K " sz — 508 | (GETH 21~ 22~ 23~ 24)
RETE Ry T BRI SR B SIS AT B (YT H B aC BRI -
BEE ARG - BE R R UL ~ FIERAVERE » LR L ETTHIVIER: - fEA
ORI > EEETEIERREEE - FYEA R IR -
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FEEZ G SRS ERRR - FHEETRER — DU SRR R

2. PIEEREERET

43
E | A
L *4
41 o4 *22 415 1355
¥ = - ’
3 39 ¢1 ,?'1 of *14
: 2 K 417 '
LY . 20013 410”1
. of
F ¥yt 315 i
. / ) *
=3.844034 3 c | o
33
32 34 36 38 4

TR E FH8-=3667384

[ 1~ R R A R R B B R B E AT

A RR - Bt ACSBERZEAERRNG - 6 EEERAVERIGHRGT - 748
EHUREHIR S [T ~ 12 R E MR 2BUEE) ~ 145 R F RS - 1508
BEEESEIE AR E IR (A S - 16 B BEEEEINE R - 2EHA - 18818

SEEHSEEE L - 508 22 BBEREH(ES O R ET
BNEFT RO -
B R : fuff LAARREIE « 2L B BEREINNE AL © 28535,

e W B EE ST -

C &R BLfE 2 SR REEN RHRAVAC & 0n 3 AR B S FN SRRV B 5 BB R %
SACRBENME - 8 HAMREE SRSCSEEASE - 9 ATUEEEEMAN - 10.
FEHREA R RS « 1L SRR RGBS g - 13 R RER IR - 1978
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Abstract

There are more and more people interested in the stamp collection in Taiwan in
recent years. Some people collects stamps for fun, and some people set off on a
journey for stamp collecting. Festival activities are popular with tourists in Taiwan,
and they are arranged frequently to collect commemorative stamps and redeem gifts.
By this way, there are usually more tourists attracted successfully to participate. This
raises the motivation for this research to study the stamping groups, and the
importance, satisfaction, and intentions of the group in a stamp rally. And how many
tourists will set off on a journey for the sake of stamp collecting. The questionnaires
were surveyed in Lukang Dragon Boat Festival. The majority of visitors are female,
unmarried, 20 to 29 years old, college education, students, monthly income of
NTD20,001-30,000, residents of Changhua County and traveling with family. The
analyzed results show that most of visitors collect commemorative stamp, have stamp
rally experiences and travel for commemorative stamp. The result shows that the
participants were classified into four different groups, heavy, moderate, light, and
non-commemorative stamp collectors. The indicators of stamp rally that the
importance and performance ratings show how tourists value and evaluate each
attribute respectively. And the method Importance-Performance Analysis is used. The
result of research notes that there is a significant difference in the degree of attention,
evaluation and behavioral intention of this group of four groups. The evaluation of

tourist activities of the four clusters has a significant correlation with tourists'
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intentions. The tourists pay most attention to the commemorative stamps with local
characteristics, customs, culture and sight-seeing around. The degree of attention,
evaluation, and behavioral intention of the “heavy stamp-collecting groups” in the
stamp rally is higher than that of other stamp-collecting groups. And visitors'
evaluation to the stamp rally in the activities will affect the behavioral intentions of
the tourists. The better the evaluation, the higher the willingness to participate in the
future. The results of this study can be the reference for future stamp rally events. The
significance of stamp rally for heavy commemorative stamp collectors as well as their
evaluations and behavioral intentions are higher than the other people. Visitors’

evaluations of stamp rally are positively proportional to their behavioral intentions.

[ Keywords) Commemorative Stamps, Stamp Rally, Commemorative Stamp

Collectors, Importance - Performance Analysis (IPA), Behavioral

Intention.
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